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Overview

Over 10 years’ consulting, contract and FTE experience defining and driving complex interactive initiatives combining business, marketing, creative, IT and leadership needs. High-degree of success achieved in both client and agency-side environments.  Able to very effectively back-fill leadership and individual contributor needs in the following areas: Interactive Strategy, User Experience Management, Content Strategy, Social/Emerging Media Strategy, Web and Cross-platform Initiative/Project Leadership, Requirements Analysis, Web Marketing & Planning, Account Management. 
Proven Interactive Expertise
· Definition/execution of content, marketing, commerce and social media strategy for B2C, B2B and “B2Both” initiatives.
· Lead development of large-scale interactive properties to include: experience, architecture, design, content, features/functionality, marketing, social SEO/SEM and analytics integrity. 
· Cross-platform digital strategy, planning and management to include: web, email, sitelets, portals, engagement advertising, viral, video, social networks, blogs/microblogs, collaboration/community channels, UGC, mobile ads/apps/sites, kiosk, SEO/SEM.  

· Highly successful executions across the social spaces (Facebook, Twitter, MySpace, Ning, Wordpress/Blogs, Communities, Wikis, Geo-tagging, Social advertising, Mobile, etc.) as well as use of related third-party applications and platforms.

· For strategic efforts: stakeholder interviews, competitive and corollary analysis, industry and audience research, content analysis, business readiness, metrics analysis, visual/written recommendations, feature/functional requirements definition, experience ideation, content creation/strategy,  QA, UAT and usability planning/testing.
· Consistent lift in brand awareness/advocacy, leads, conversion, retention, and cost savings against set metrics. 
· Identification/evangelism of interactive opportunities; selling of solutions to high-level client/internal stakeholders.
· Development/management of collaborative client and stakeholder relationships (internal and external.)
· Redefinition of offline business/communication processes and messaging, achieving complementary online services.
· Building/managing interactive teams and workflow processes.

· Bridging dialog with IT, communications and business teams to ensure cross-company advocacy and success. 
· Selecting and managing external vendors and agencies toward stellar execution.
· Industries: retail, CPG, telecom, sporting goods, legal, financial services, education, manufacturing, media, banking, healthcare/medical, small business management, architecture/engineering, software, hardware.
	Interactive Consulting & Employment Background

	Senior Manager, Social & Emerging Media |  Best Buy 

September 2009 – present (5 months, full-time freelancer) 
Sites: Best Buy properties across all  social and emerging media platforms.
Interactive Marketing Manager / Social Media Strategist |  Ameriprise 
Jan. 2009 – Aug. 2009 (6 months, full-time contractor) 
Sites: Ameriprise.com, JoinAmeriprise.com.

	Senior Experience & Content Strategist/Account Lead | Popular Front 
July 2007 – Dec. 2008 (17 months, full-time freelancer) 

Clients: Groovy Girls, Deluxe.com,  Hasbro.com, Argosy University, Better Homes & Gardens. 

	Interactive Experience Strategist/Account Manager | Olson 
Oct. 2006 – July 2007 (9 months, full-time freelancer) 

Clients: Thomson West, Nike Bauer, Sallie Mae, Children’s Hospital, ConAgra, UofM, Rice University, General Mills, Target.

	Interactive Strategy & E-Commerce Manager | Valspar Corporation 

Oct. 2005 – Oct. 2006 (12 months, full-time contractor)  
Sites:  Valspar.com, ValsparGlobal.com, Cabot Stains, Laura Ashley.

	Interactive Marketing & Creative Strategy Planner  | Target.com  
April 2004 – Oct. 2005 (18 months, full-time contractor) 
Sites: Target.com. Emails: Target.com, GRM, TFS. Sitelets: Shawn White, American Greetings, Red Hot Shop.


	Director, Web Marketing & E-Commerce  | ADC Telecom 

Nov. 2001 – April 2004 (29 months, FTE) 

Sites: UX and marketing direction for all public, private/partner, sitelet/kiosk sites, as well as email and online advertising. 

	Senior E-Business Strategy Manager | Imaginet/JWT Connect 

Dec. 2000 – Nov.2001 (11 months, FTE) 

Clients: RBC Dain, Lawson Software, Aveda, Gander Mountain, Medtronic, HealthNexis.


	Global Web Experience and Strategy Manager | 3Com/Palm Inc. 

Feb. 1996 – Dec. 2000, Santa Clara, CA  (46 months, FTE) 

Sites: Palm Retail and Palm OS; 3Com Corporate, Verticals, Customer Portals, e-Learning , partner extranets and product demo kiosks; email and online advertising. 




All position specifics can be viewed at www.jordanlynne.com, or via request of detailed resume.

Key Accomplishments

· Developed forward-looking Best Buy social/emerging media strategy and managed social marketing efforts with a focus on cross-platform integrity, content consistency, viral activity and increased engagement/ sentiment measurements. Includes popular social platforms and apps, macro/micro-blogs, forum and community-building, local/check-in, video, mobile and more. 
· While meeting rigorous legal standards, defined requirements for and led Ameriprise migration of H&R Block Financial Advisors web properties as it pertained to online branding, content and client synergies on both Ameriprise.com and HRBlock.com. 
· Defined a focused social media strategy for Ameriprise  to alleviate common industry compliance concerns and successfully extend brand advocacy, thought leadership and critically, candidate outreach. 

· Defined and led business, user, content and experience strategy for  Manhattan Toy’s flagship Groovy Girls dolls, launching a highly immersive and competitive “bricks-to-clicks” rewards-based online gaming/chat community. Additionally wrote all requirements and content, and drove test planning/execution.  
· Developed strategy and content roadmap for Hasbro.com community-based, multi-segment approach. 
· Developed online go-to-market strategy and experience for Deluxe.com, facilitating a business shift from decades-long checking to SME marketing solution provision. 

· Developed strategy, defined requirements and managed execution for Thomson West e-commerce experience overhaul; achieved C-level buy-in to redesign all of West.Thomson.com, bringing thought-leadership to the forefront of brand association. 
· Developed social media and content roadmap for Nike Bauer.com, targeting the young male market “where they live” – online. 
· Sourced, hired and managed internal interactive team, developed interactive processes and drove experience and content strategy and requirements  for Valspar.com and outlying Valspar sites amid a $3M global re-branding, moving from a B2B to a B2C focus.
· Managed and redefined Target’s email (marketing and triggered) and online banner content and creative process; developed highly successful modular approach for testing efficiency.  25 emails, 250 banners per month. 
· Managing 11 internal and multiple third-party resources, leveraged $3M budget to increase ADC’s combined online revenue and cost savings from $1.2M to $16.7M; drove 400% increase in online qualified leads, in two years.  Included experience, marketing and content strategy for all public/partner sites.
Technology Background

· Working knowledge of HTML programming, Photoshop, Dreamweaver, MS PowerPoint, Excel, Word, Project, Visio,  InDesign, Google Docs, common browser systems and hosting platforms; use of WebTrends, Google Analytics, Omniture SiteCatalyst,/Test &Target, ForeSee, Cymfony, eGain, Fizzback, KANA; understanding of standard Web development methodologies and systems (RUP/Agile/UML); experience managing resources in use and integration of current interactive design and development software and code families. Collaboration with IT resources on integration of/into, SFA, CMS, CRM, ERP and community/forum platforms.
Additional Skills

· Think strategically, act tactically and immediately acclimate to industry, audience, initiative, and company nuances.

· Consistently build and maintain collaboration and consensus with internal and external stakeholders/partners.
· Excellent communication and proven presentation skills.

· Able to effectively manage interactive efforts and teams against set budget and timeline.
Education

· San Jose State University: BS, Advertising / Consumer Psych, Cum Laude graduate. 

· Santa Clara University: E-Business Management.
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